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Fair Usa Checklist
Name: Date:

Class or Projecf:

Course and Term:

S\ e, aldhe D-QWU&J‘ ' ?o\ \-1L§
Title of Copyrighted Work: ? s QP'«:‘meE 2l hics . tarvianted g2l

Author and Publishér: Srtlv’\ﬂmauf, Ta'Hcc,Lc { & E i,-z«u( - Cm&r;fi%p
?
Poﬂi'on(s) to be used {(e.g., pages, timer counis): (J\ - a}r r?n. Z S_ff -Z233

Instructions: Where the factors favaring fair use cutnumber those against it, reliance an fair
use is justlﬁed Where fewer than half the factors favor fair use, instructors should seek
permission. from the rights holder. Where the factors are evenly spiit, instructors should -~
consider the-tofal facts.weighing in favor of fair use as.opposed to the total facts weighing.
against fair use in deciding whether fair use is justified. Not all of the facts will be present in-
any given situation. Check only those facts that apply to your use. No single item or factor is
determinative of fair use. Instructors should consuit the Legal Affairs office at their institution
or at the Office of the Board of Regents if they have questions regarding analysis. of the four
factors.

For more information regardihg the fair use factors, please see the fair use sections of the
Palicy on the Use of Copyrighted Works in Education and Research for the University System
of Georgla, which can be found on the web at hitp://www.usg.edu/copyright/.

Compleie and retain a copy of this checklist for each “fair use” of a copyrighted work in order to
establish a “reasonable and good faith” attempt at applying fair use should any dispute
regarding such use arise.

Factor 1: Purpose and Character of the Use

Weighs in Favor of Fair Use Weighs Agairist Fair Use

Nonprofit Educational O Commercial activity
Teaching {including.muitiple copies 3 Profiting from use-
for classfoon use) {1 Entertainment.

{1 Research or Schiclarship [0 Non-transformative

[ Criticism, Comment, News 3 For publication .
Reporting, or Parody 0 For public distribution

_ [ Transformative (use changes work 0 Use exceeds thaf which is

for new utility or purpose) necessdry to achieve your intended

[t Personai Study educational purpose
Use is necessary to achieve your - - g
intended educational purpose PL&‘?'%?S

0 Factor Weighs in Favor of Fair Use O Factor Weighs Ag;ainst Fair Useé Q—Q—Q——"
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Factor 2: Nature of Copyrightad Work

Weighs in Favor of Fair Use

I3 Published work
Factual or nonfiction work.
important to educational objectives-

Weighs Against Fair Use

1 Unpublished work ]

1 Highly creative work: (art, music, novels,
films, plays, poetry, fiction)

0 Consumable work (workbogk, test)

O Factor Weighs in Favor of Fair Use

3 Factor Weighs Against Fair Use

Factor 3: Amount and Substantiality of Portion Used

| Weighs in Favor of Fair Use

Portion used is not central or
significant to entire work as a whale

Fj Amount taken is narrowly tailored
to educational purpose, such as
criticism, comment, research, or-
subject being taught

§Small portion of work used

Weighs Against Fair Use

0 Large portion or entire work used-

01 Portion used is central to work or
“heart of the waorl”

{0 Amount taken is more than necessary for
criticism, comment, research, or. subject
being taught )

O Factor Weighs in Favor of Fair Use

El Factor Weighs Against Fair Use

Factor 4: Effect on Market for Original

Weighs in Favor of Fair Use

") No significant effect on market or
potential market for copyrighted work
Use stirmulates market for original
work » B

[1 No simifar product marketed hy the-
copyright holder
0 Nolonger in print. )
O Licensing or permission unavailable
1 Supplemental classrcom reading
One or few copies made or distributed
User owns lawfully acquired or
_\’ purchased copy of original work
[Er Restricted access (to.students or

Weighs Against Fair Use

O Significantly impairs market or
potential market for copyrighted
work of derivative

3 Licensing or permission reasonably
available .

0O Numerous copies made or distributed

0 Repeated or long-term use that
demonstrably affects the market for

. othework '

.Required classroom reading

1 User does not own lawifully acquired -
or purchased copy of original work

0 Unrestricted access on the webor .
other public forum _ .

T

other appropriate group)

O Factor Weighs in Favor of Fair Use

O Factor Weighs Against Fair Use

Revised for use by the University System of Georgia, based upan, the Copyright Advisory Office at
Columbia University’s “Fair Use Checklist”, hitp://www.copyright.columbia.edu/fair-use-checklist
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Amazon.com: Citizens and Poiitics: Perspectives from Political Psycho...  http//www amazon,convVCitizens-Politics-Perspectives- Political-Psye,

oF uila. sason Reifler. We have recommendations for you, {Not Jason?) Hinaler Amy
Jasan's Amazan.com Today's Deals Gifts & Wish Lists Gift Cards
Shop All Departments - | Search Bgo_kg ‘_ o . ‘
Advanced Browsa Hoet New Tha New York Librod
Books Search Sublects Reloagey  Cosisellers Times® Best Sellers Eapt

Instant Order Update for Jason Reifler. You purchasad this item on Decemnber 16, 2008. Vie

Jason Reifier: This kem Is eligible for Amazon Frime. Clck here to tum on 1-Cick and make Prime
Member: Jason Reifler even better for you. (With 1-Click enabied, you can always use the regular shopping cart as wet.)

Citizens and Politics: Perspebtives from Political
Psychology (Cambridge Studies in Public Opinion
and Political Psychotogy) (Paperback)

by Jamgs H, Kuklinski (Editor}
No customer reviews yet. Be the first, Sk
Ust Price: $80-60
price: $55.85 & ellgible for free shipping with Amazon
Prima 27
You Save: $4,15 (7%) S
In Stock. Har

Ships from and sold by Amazon.com. Gift-wrap avallabla,

Want It dellvered Saturday, May 23? Order it in the next 1 hour and 9
minutes, and choase Saturday Delivery at checkout. Details

19 pew from $43,98 11 ysed from $43.98

Tell the Publishert Alsa Avaliabla I List Prica: Qur Frices Other Offers:
Ud ke to reaf this bool
an Kindla Hagicover (1) $130.00 $130.00 fram $119.00

Don't have a Kindle? Get
yours here.

Frequently Bought Together
Custorners buy this book with Predictabty Irratignal: The Hidden Forces That Shape Our Decisions by Dan

3 ¢ Price For Both: $72.20
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